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CORSTER.

COMPANY INTRODUCTION: Fine Furniture
N B

company.

« In 1981, COA Inc. was established in California; it is the major distribution
arm of Coaster group in North America. :

+~ The group has over 800 Coaster employees perform global supply chaln; ——
management functions in the U.S., Canada, China, Malaysia, Vietnam, and
Taiwan.

« Coaster offers both in-house or factory designed furniture products, and
warehouses over 4,000 SKU’s of home furnishing items.

« In supporting E-commerce, Coaster’s EDI platform enables electronic data
interchange with E-retailers for order placing, order confirmation, and
special labeling/packing.

B
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CORSTER.

COMPANY INTRODUCTION: Fine Furniture
EIES

Kunshan

Taiwan

(2 branches

Malacca Dallas |

Ho Chi Minh City

' Miami

u.s. BI8lE 7 AT K2EEEEE

More than 200 qualified suppliers, managed by Asia 8 branches, over 3 million sq. feet storage space, to
subsidiaries and professional QC team. service over 8,000 furniture retailers.

August 23,2017 2 (2936 TT) 4



CORSTER.

MARKET SHARE: Fine Furniture
[REE: 2R YA
In 2017, {Furniture Today) : Ranks Coaster on The top 10 Furniture Suppliers
List. Key Sources for US Furniture by {Furniture Today)
USD million
Rank Estimated U.S. furniture shipments
(2016) Company
2016 2015
Ashley Furniture Inds. $4,721.9| $4,363.6

2 La-Z-Boy $1,165.9( $1,125.3
3 Dorel Inds. $610.0| S542.6
4 Sauder Woodworking S545.3| S$536.8
5 Hooker Furniture (Merger) $530.2| $525.2
6 Flexsteel Inds. $451.1| S466.0
7 Man Wah Holdings S425.4| $488.2
8 Samson Holding $402.7| S$397.3
*g $372.1| $359.3
10 Standard Furniture Manufacturing $362.6| S$322.4

11~20

Total $11,766.9 $11,279.1
Source . FurnitureToday.com ( May 2017)

August 234 20172 a2 (295611 ? S ATRMERSS, ENCRE T RIS , TH 2SR R R



2017 1H FINANCIAL PERFORMANCE:
2017 FRER IR

2012

CORSTER.

Fine Furniture

Financial Information in Recent 5 years

2013

2014

2015

2016

2016 1H

NT$°000

2017 1H

Operating revenues

(Pro forma)

( Pro forma )

( Pro forma )

el 10,691,628 10,511,756 10,761,683 11,655,099 12,200,847 6,309,454 5,913,469
%%uiA ’ Y] Y] ’ ’ ’ ’ Y] 7 ’ ’ ’ 7 7
Gross profit
2,689,660 2,895,581 3,125,147 3,405,279 3,771,925 1,905,317 1,820,064
EEER
G’°“£;ﬁ€_‘£ ratio 25% 28% 29% 29% 31% 30% 31%
Profit for the year
. 94,316 173,814 163,834 177,584 348,815 170,911 133,964
AEER
Net Proft Ratio 0.88% 1.65% 1.52% 1.52% 2.86% 2.71% 2.27%
BHER
EPS N N o 2.67 5.03 2.57 1.75
BIREER(T) (“USD shares”)| (“USD shares”)| (“USD shares”) ' ' ' '

Retrospective
Adjustment to EPS
B SRR

(7T)

1.60

2.90

2.72

August 23,2017 % E#E (2936 TT)
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CORSTER.

2017 1H FINANCIAL PERFORMANCE: Fine Furniture
2017 2R 5T

« RNTNROI7TE LFFMBELBEM 7 EHEWNE, TEXRF20175EEE, SHHEEE
TTHER 6% 2 5 £ (1/12016/12/3175_22017/6/302"ﬁ‘:""fﬁ' TRNHALE RN X (B L H).

s RATINBEEMAEZES 2017F5~7HLIERTEZEHE Hﬁiﬁﬁﬁiﬁﬂﬂﬁﬁk%
2017F FHFFEAREF 7 EEFEIWREFRBHFY, 2017F7THERASHEWRESE
B HA R R 7%.

%

B A MBS (ESTT) it AHEWEE (ESTT)

45,000 20 400,000

40,000 1 350,000

35,000 5 300,000 \

30,000 250,000

25,000 -10 200,000

20,000 -20 150,000

15,000 30 100,000 II II

10,000

) 50,000

5,000 i 0 [ | | “ II
0 2. I 11l 1 Ty 1 g T 1 g 1 R 11
@°*&°*&”@<\’@*&&f&°@°@°g&°& 2 2 2 L L £ £ £ g 8 8 g
\,\,\,\,r\,\,\,r\,\,‘\,\,\,

%’@’%’%’%’%’ ‘%’%’ %’@’ B B K K B B B B KB KB B ®
m F— E R HAE B EZ U (USD) mmmm E B U A (USD) =105 E 2t 5 —F25HE I (USD) mmmm EEZRETEU(USD) 0 E LD

fysustesE 2017 S A RS ZRIAR - AATEASEA SO



CORSTER.

2017 1TH FINANCIAL PERFORMANCE: Fine Furniture

2017 EFFR 37

« RAEENRBEFRIAME L7, SEREBHELERFEMR
» 2017F EFFRIFNSFNZRTE, REEFEERIEINFTE
(1) B 8& %7 @A i Scott Living, BUEIESHEH 7+
(2) KRB EmARPTBINEFEEES, BRn1FREALE R HEN
. TERR 2017 2500 E R 20184 3 % Bllscott Living E S REIHER, I/ E 2, I=RIFF=R,

NT$°000
AL Financial Information in Recent 5 years
ltem 2012 2013 2014 e e 2016 1H | 2017 1H
(Pro forma) | ( Proforma ) | ( Proforma)
Srosyiateinatios 25.16% 27.55% 29.04% 29.22% 30.92% 30.20% | 30.78%
EF=X
=

Operating expenses -

Marketing 1,733,458 1,782,481l 1,950,073 2,170,940, 2,201,498 1,106,723 1,121,108
EXEH-HH

Operating
expenses | Operating expenses -
e gm Management 731,240 810,353 891,996 905,024) 1,036,200 513,269 508,873
EXEH-E8
subtotal
e 2464698 2,592,834  2842,060| 3075964 3,237,608 1,619,992 1,629,981
= a
bl e 0.88% 1.65% 1.52% 1.52% 2.86% 2.71% 2.27%
5 Al R
EPS
e 1.6 2.9 7 6T 5.03 o7 1.75
August 23,2017 % B3 (2936 TT) &
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CORSTER.

U.S. FURNITURE INDUSTRY: Fine Furniture
S B 2R HL SR e 2008 - < Fil e 1 {5
Per {FurnitureCore.com) , with the recovery of U.S. economy, total furniture and

bedding products sold in the U.S. reached to USD 92.07 billion in 2015, which
represents a 5% increase from that of 2014.

Industry Sales 2008 YE to 2015 Furniture & Bedding

In Billions

Annual
$100.00 $92.07
$82.62 479,13 V8373 égq.95  °87.56
§7417 97651 V'
$75.00
Sb0.0()
$25.00
$0.00
2008 2009 2010 2011 2012 2013 2014 2015

Source : FumnitureCore.com

August 234 20172 a2 (295611 Y S ATRELSS, ENCRE T RIS , T 2R AR R



CORSTER.

U.S. FURNITURE INDUSTRY: Fine Furniture
SEZ A HEUEREEM AREMM ZHE, B

Furniture & Bedding Industry Revenue Burns Building Product Spending and Furniture Sales - 3Billions
New Censtruction Spending on Building Materials ~ smBurns Residential Repair and Remodel Spending

—Furniture Sales

(S in billions) $500 S11

2009 ~ 2015 3.5% CAGR
$400 $9

Co relat]

L]

$300 7

Furniture Sales

L)

$96 $100 $101 $98 $102 5

$200 :

IIIIIIIIIII WI 3
o2 R & KL
"'\'\@".%Qﬁ
FEFEFEE P

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Building Product Spending

D

o
st

Sources: John Bums Real Estate Consulting, LLE; LS, Census, [Date: New-18. Pub: Now-18)

=F : A[El5 | FHJohn Burns Real Estate Consulting, LLCIEFS, 1#£:7%U.S. Census/&
AER, BTG AR R B ROR 106, £5$10~ $110 (billions).

Source : Furniture Today 2016 Retail Planning Guide,
IBISWorld 2016, Bureau of Economic Analysis.

August 23, 2017 ZFZ (2936 TT) Vor  kmpmites, SREACRB R TS | TR SR F G SR



CORSTER.

U.S. FURNITURE INDUSTRY: Fine Furniture
REIR R EF2016555 = FHE NUFE T —F KRR FBE, (A1E2017F5HiaH EUREIR.

Per HFBUSINESS report (May, 2017), U.S. furniture industry grew 3% in the first
quarter of 2017 over that of the prior year.

Indurstry Growth Quarter to Quarter :

Furniture and Bedding
2014 Q1 to 2017 Q1

o 5.8% 5.8% °-2%
(4]
< 6.0% o 5.7% °

5 5.2% 5.0% 5.0%
2 5.0% 4.3% 4.1%
u v]
= 4.0%
S 3.0%
E 0,
@ 3.0% 2.1%
20% 16% 1.6%
llO% .
0.0%

201401 vs 201402 vs 201403 vs 201404 vs 201501 vs 201502 vs 201503 vs 201504 vs 201601 vs 201602 vs 201603 vs 201604 vs 201701vs
201301 201302 201303 201304 201401 201402 201403 201404 201501 201502 201503 201504 201601

Source: Impact Consulting Services, Inc. industry model, 2016 data has been slightly revised. published by
HFBUSINESS.COM at May, 2017.

Amgust 285 2017 % d 22 (2936 7T) ik AR S, SRR RS, TR SR SR



Marketing and Product
Strategies:
1738 & 2= mn A 2 R %

Co-Branding and Influencers
5 1) SR AT 35



Marketing and Product Strategies:

covaanaiates s COIRSTOR,

Fine Furniture

Influencers:

Influencers are individuals who have influence over potential buyers and are
a powerful form of marketing.

§2.2 trillion retail dollars are influenced by digital/social media.

Influencers with large numbers of YouTube or Instagram followers can bring
in even millions of sales annually.

[y 5] Bl an R 2 A TR 2R B8 R IR IRV AT SR B IS, LA+ IR BS 1T IR Em B AN
BR ) B AR 1T B S

HIFEZE /T AYoutube, Instagram F(L 1R 58, s R L EATTE M, IE
AR, (TIHWUREBEFRE

Source: 2017 Retail Industry Outlook, Moss-Adams, June 8, 2017
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Donny Osmond - Flamingo Las Vegas Hotel
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* Dona lark * ' ond (born December 9, 1957) is an f”
nerican sin‘ger,“a ; personality, and or teen ido

o : ,_,4 \
For over thirty-five ye and younger sister Marie have gained
~fame as Don &“r ~ also did a 1998-2000 talk &ow and

egas since 2008.
iﬂ |ZHF, BEEURSLE

.myﬂﬁikﬁikl\nane/i.ﬁﬂ TREEIBHBIE30F, 1998
RCAT 11 AT AR E B FHH AT A IR
eIl ;

DONNY m - kAL S
OSMOND O e CO HSTE R Donny OEmond
) Home

BY DONNY & DEBBIE OSMOND 15 FlneFurmture Y IR B




Abouf DOH (Donny Osmond Home)

v' Donny Osmond Home is a celebration of life
and love. Debbie and | consider Home’anﬁ :
Family to be the most important aspects of our
lives. Because we are so committed to these

values, we are excited i 0 share Don’n\/ Osmon

Home with you and yourfamily. ',4 ‘ ok

DOHZFIRZEEE EE‘E’J?L@
zﬂ%)\%ﬁ:ﬁi@ﬁmnw %EJQ
T ®

_ Our Home collection offers a casual,
. comfortable point of view, encouraging family

tbgeth\erness with its warm, welcoming style.

~ We understand 21st Centurydiving is beyond

busy, which is why Wé/a%olutely / ==
committed to de5|gning§ n ér\ﬁporary products | \ '
that make it easy to make time for what ‘ '
matters most.

DOH 2515 = 1 5 57
tﬁ@ﬁﬁAEu _
N

August 23,2017 % E#E (2936 TT) BY DONNY & DEBBIE OSMOND



Marketing and Product Strategies:
Donny Osmond Home C O H STE R ®

Fine Furniture

T
o
i

Donny Osmond Home is a genuine story. It is

derived from five decades of memories

Bhome

& DEBBIE OSMOND

August 23,2017 2 E# (2936 TT) %
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BY DONNY & DEBBIE OSMOND

ORSTER.

Fine Furniture




EEH Nome | CORSTER.

BY DONNY & DEBBIE OSMOND Fine Furniture
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B 0ne | CORSTER,

BY DONNY & DEBBIE OSMOND Fine Furniture




Marketing and Product Strategies:
Donny Osmond Home

J CoasterR20157E B 2 DOH

(Donny Osmond Home)%ﬁ']?ﬁg, |
2016F P BB SIIEAFT,
20175EH B AR BT H D ES SRR A,

" g TcoaSter-@E}Eiﬁﬁ*f
: H‘ =

21

e s SR QR & 5 25 - donnyosmond.com
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SCOTT
LIVING

CORSTER.

Fine Fumiture

About Scott Living

Coaster 2iEDOH £ X B A T &L B
20167 = FFAEEScott Living % 5 X B

B, AAASERERRBEEE [
e
€ °S.

5B —FERIAER, Scott Living %
BRi4E, 20178 HIEEE X% p
EPEEEJ:’%E, FAETO R KB 1 [=]

Scott Living

= A



HGTYV Scott Brothers snapshot

H

Scott Brothers fEE] £ HFaHGT VS BiL
min B 2 #4E, A R R R ROl 44

. Property Brothers are one of top-rated
programs on HGTV.

= Scott Brothers have 4 of the top 10 shows on
HGTV, more households and viewers than any
other personality .

TS More than 18 million total viewers watch at
least one Property Brothers series every
month.

TS Scott Brothers reach over 6 million across all
social media platforms, over 1 Million on
Facebook and 605K! 730 K on Twitter.

2016 Households 2016 Viewers On-Air Hours
Scott Brothers (4 Series) 61M 86M 2580
Tarek & Christina (Flip or Flop) 58M 78M 870
Chip & Joanna (Fixer Upper) 51M 68M 1020
August 23,2017 2 E# (2936 TT) &3

HGTY on
Nove!

= _the bros’
" big little reno

Drew and Jonathan Scott are taking on the Big Easy! Here's a peek
at their four-episode series, Brothers Take New Orleans.

the scott brothers iove aheated competition,

and now they re sweating it out over who can add more
value to their half of a duplex near New Orleans’ French
Quarter. After a call from SBP, a disaster recovery nonprofit
dedicated to rebuilding homes, Drew and Jonathan flew

to New Orleans to get to work overhauling the Hurricane

18 HGTV Magazine

1
1]

Katrina-ravaged structure for two SBP-sponsored families.
Renovating these historic shotgun-style homes has been
incredibly tricky, to say the least, The brothers had to deal
with years of neglect, plus a previous reno attempt that had
gone all wrong. Jonathan says, “This transformation is unlike
anything we've ever done.”

1 2R : HGTV Magazine



CO-BRANDING : C O H STE R ®

SCOTT LIVING & COASTER Fine Furniture

| SCOTT |
LIVING |

\_ o
consTER

We are very excited to finally bring
this vision to life. We're s0 passionat
about helping homeowners express
their personal styles and we truly
belisve that our vast array of

you the tools to curate the perfect
looks, as if we were right there wi t
you.

August 23,2017 Z 3 (2936 TT) '
Scott Living
B h2



UPGRADE TO DESIGNER LIVING RS SEEE R = ]
WITHOUT PAYING DESIGNER PRICES! A } \ = — 9‘

SCOTT|
|LIVING

CORSTER |

SCOTT
LIVING

/////////
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SCOTT
LIVING

CORSTER.

Fine Furniture

T AT A= Sl e .
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Fine Furniture
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E-COMMERCE CHANNEL
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E-Commerce Represents 10% Channel Share CO ﬂ STE R
and Has Been Growing Rapidly | . ®
HkE BNy S TR Fine Furniture

Warehouse

clubs, ofice 2014 CHANNEL SHARE

supply,

el / BEBRCARSEXETEN
FEEE Z—(10%)

8%

)‘ﬂl

Discount
department
v R ETEE(34%) 55 E R
7% furniture stores

34%

EEEE (%) IR EEER

Designers
7%

@H

v Coaster¥i (T84 BRI Eiga s
10% Lifestyle ’—%?TE, 2 EE e 7 XX i

furniture sotres =
and 8% (=
furniture stores
8%

Source : Furniture Today 2016 Retail Planning Guide.

High shipping costs, especially reverse logistics (returns)
Size constraints / shipping handling difficulties

C h a 1 1 e n g e S Customers need to touch / feel / experience product

High return rates difficult to manage returns
High value item with low purchase frequency

August 255 201755 42 (29561TT) Pk RS, ERCRE R F I | A R R S R



E-COMMERCE CHANNEL C O H STE R

% EEC AR BB EET SRRAEScR e Fine Furniture

Coaster is one of the leading home furnishings drop-ship providers for the
largest e-commerce companies in North America. Coaster has made investments
in better detail images, product information, and packaging solutions to provide
a turn key program to e-commerce dealers.

Coasterma=BlF REBEE(ZEANAXRBEEIT) 2 BLEHED

Coaster uses state of the art re-packing machines and a fulfillment model that is
geared to provide 24/48 hour lead times. With its nationwide warehouse model,
Coaster provides some of the quickest and cost efficient shipping models for
home furnishings in the U.S.

RS ERRESEFBHEHEZEm, NMEERABmEENEEME

This business channel continues to grow 20+% yearly for Coaster. Consumers are
becoming more comfortable purchasing large ticket items online. With the
continued improvement in technology and rich web content, Coaster is
expected to continue expanding this channel.

KRB BFAHBBHENRRERE, BALTHHRABR ZWA KT

ORDER ITEM ITEM

, 2 DISPATCHED INSPECTED, ARRIVES IN

2000+ packages per day are inspected ORDERIS TO CLOSEST ——— REPACKED, —_, CONSUMERS
RECEIVED ~ > WAREHOUSE & SHIPPED HOME

and repacked at our facilities

nationwide. COMPLETED IN 24-48 HOURS  ARRIVES WITHIN 2-5 DAYS
August 23,2017 2 E# (2936 TT) +“ = > 4 >




E-COMMERCE CHANNEL C O H STE R ®

%z LMY EE F-Rg 75 3E S - Amazon.com Fine Furniture

amazon 253> Save big on Back to School

EN Hello. Sign in '\ 0 7
Departments ~ Your Amazon.com Today's Deals Gift Cards & Registry Sell Help @ - Account&Lists ~ Orders TryPrime ~ =t Cart

Coaster Home Furnishings [ W Follow @coastercompany NCTISIRY

CORSTER.

Fine Furniture

Coaster Home Furnishings

* BT
& = (=]

Browse All Coaster Products Coaster Accent Furniture Coaster Living Room Furniture Coaster Bedroom Furniture Coaster Dining Room Furniture

August 23,2017 %3 (2936 TT) <A <5 : Amazon.com



E-COMMERCE CHANNEL C O H STE R ®

% LRV E T R RS - Wayfair Fine Furniture

" Q@ \°
Q; Way'falr Departments Room Ideas Sale Q. Find anything for your home... [ L

Account Cart

Browse By Brand / Coaster

CORSTER.

Fine Furniture

At Coaster their vision is to be a global enterprise, recognized throughout the world as
distinguished by their employees, customers, and competitors. They will set the
standard by which other home furnishing businesses measure their performance. Their
hallmark will be the innovations, initiative and teamwork of their people, and their
ability to anticipate and effectively respond to change and opportunity. Their mission is
to be the best furniture distributor in America by way of exceeding customer
expectations. They will offer the best value in merchandise and the finest service to
their customers.

August 23,2017 2 (2936 TT) e 56 : Wayfair.com



E—COMMERCE CHANNEL C O H STE R ®

2 e (A B F R 53 ES : Walmart.com Fine Furniture

== Gift Cards ~ ﬂ Registry & Lists v 3 WeeklyAds @ StoreFinder ~ g TrackOrders ¥ Reorderitems == CreditCard @ Help @ Grocery Pickup

Walmart > <

My Account ~

All Departments School Essentials My local store Pickitup TODAY Tips & Ideas Shop school supplies
Departments Coaster
Coaster Beds See All>

Coaster Beds

Coaster Sofas, Loveseats & l ,] E—]
—

Sectionals

Coaster Headboards

P

Coaster Accent Tables
Coaster Dining Room Tables $663.99 was 5169449 $1,525.99 wiss 5388598 from $169.00 $393.99 was 1,34049 $499.00 $714.9¢
o . Save $1,030.50 Save $2,359.99 Save $955.50 Save $499.00 Save $1,31
CoasterLiving floom Chairs Coaster Twin Daybed in Coaster Carlsbad King Coaster Bella Full Youth Coaster Singleton Coaster Bunks Twin- CoasterJ
Oak Finish (Box 1 of 3) Storage Bed with Metal Bed, White Queen Iron Bed in Over-Full Bunk Bed with Bunk Bed
Coaster Dressers k
Coaster Kids' Beds &
Headboards °
Coaster Mirrors .
Coaster Sofas, Loveseats & Sectionals See All>
Coaster Collection |
o { I

Advertisament

August 23,2017 & EZ (2936 TT) 5B : Walmart.com



E-COMMERCE CHANNEL
%F&%f ﬁgﬁ'?ﬁ?ﬁz A% Lowe's

a place to

UNWIND

a place to

DREAM

““““
I .,
| =oFEETROM

d Ple 0 —'T—
REFRESH ,\ﬁl‘\

SCOTT LIVING FURNITURE FROM HGTV'S PROPERTY BROTHERS

August 23,2017 % E#E (2936 TT)

o COASTER,

Fme Furnitur

= Departments “ Ssarch for it her Q

mrlowe E .

Scott Living Home Furnishings and Décor

HOME
FURNISHINGS f
& DECOR

Jonathan and Drew Scott bring their keen eye for design and attainable luxury to Lowe's with Scott Living Home Furnishings. Shop looks and find pieces to match
your personal style

LT 1__?—.—- = L —
™ Oyt

i1l [T : : gu— == | 8

KITCHEN / DINING LIVING ROOM BEDAOOM BATHRAOOM HOME OFFICE

KITCHEN & DINING LOOKS

aplace to

GATHER

hareable moments where thoughtful desian is the backdrop of persona
{

A8 : Lowes.com



Online To Offline
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Coaster Retail Connect (CRC)



Online To Offline
TE4R EEIGR b - R AT BRI 22 B o2 i

Today’s ‘Path’ to Purchase

nnnnnnnnnnn

———————— GROUPON
' - ' Discount .
, Mfg/Retailer . _2¢~"" Opportunities "~ 2 @ o
7 Websites / ldeag-"" \ ' \ b
¥ ! ,, > T - ~ \
! il . Xr o
o ) S g -/ Store
_____ g ¥ A A = : : PO /
q C QO SIL 7 /_;craigshst - . 4 ,\ b
Search ~ /  Alt. Channels » %
: / | J S t
\ 1 / P,
5 i / L o
\ " ) - &
\ ' / ' / Purchase
Social Networks :

Source: ThinkWay Strategies

37
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Online To Offline

fedr EEIGR T - TR LA SRIE S B 526 in

EITERES.
v ZBRIRUL, CoasterB1THZE R, &£5
E B R SRR ES R .

Where Consumers
Research
Pre-Purchase

B Online M In-store

53% 43% 55%
50%
69% - s 62%

60%
76%

Upholstery Case Area Wall
Goods Rugs Décor

Lighting

Source : Furniture Today & Apartment Therapy 2016 Home
Decorating Survey

August 23,2017 % 8% (2936 TT)

SEEEZERBEAXRBEBRED, CREX D EGHS

]

B (AR L) EABRSIEE (%R N)EF,

MSTHENEU A BIREANENFE, 2IEE

47%

Closing the Sale

38% &%
) 36%
31%
H Millenials B Gen X Baby Boomers
24%
16%16%15%
13%13%
I Ill% I I

Shop and buy Shop online Shop in-store Shop and buy
in-store buy in-store  buy online online

Source : Furniture Today & Apartment Therapy 2015 Consumer
Views Survey

By ATEMEA 22, TR EFOES | TR IR I S,



CORSTER.

Fine Furniture
COASTER RETAIL CONNECT (CRC)

AANEEITHEN02074% FAR THAEBE L4

Furnish your house with a click of the mouse!

+ CRC empowers Coaster dealers with the ability to increase
their showroom space with very little investment in floor
space, floor samples or warehouse inventory.

+ Small retailers now have the ability to showcase thousands of
products, giving them the ability to compete with the larger
stores in their trading area.

= Web-Based Cloud Technology

ERE A
= Live Inventory/Product information. == E é h

= [t enables thousands of CRC dealer ' r e -y
members to become virtual franchisees of . = gl "Efk- LSS
Coaster. ; ; - .

August 23,2017 % E#E (2936 TT)




CORSTER.

Fine Furniture

e-commerce ] CORSTEP" RETHIL CONNGCT%‘}

D refront Fre Farmi® . o ish Your House with a Click of the Mouse

CUSTOM
PRICING

* NOMEGHRCE =  ACCENTS

Consumefs can

DELIVERY

August 23,2017 2 E# (2936 TT) i



CRC SHOWROOM GALLERY -400 SQ. FT
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Market Expansion:

=150 &

i

M|
/l

China Showroom and
Dealers’ L.ocation

= B EZE P B o B
BERFEENT




hina
room &
calers
cation

20175 E R SH B Rk
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COASTER,

Fine Furniture

2
COR L:;-‘ % Coaster Exhibition Hall,
i Longgang, China
78 ZREDEZERERD L

*=3I| BERE

FERZE”] 700 m?
Z921215F
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The information contained in this presentation, including all forward-looking
statements, is subject to change without notice, whether as a result of new
information, future events or otherwise, and COASTER INTERNATIONAL CO., LTD.
(the “Company”) undertakes no obligation to update or revise the information
contained in this presentation.
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Actual results may differ materially from those expressed or implied in these forward-
looking statements and no representation or warranty, either expressed or implied, is
provided in relation to the accuracy, completeness or reliability of the information
contained herein, nor is the information intended to be a complete statement of the
Company, markets or developments referred to in this presentation.
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